JEWELLERY ARABIA 2014, (NOVEMBER 18-22, 2014)
MANAMA, BAHRAIN

OVERVIEW
Jewellery Arabia 2014 was officially inaugurated under the patronage of His Royal
Highness, the Prime Minister of the Kingdom of Bahrain Prince Khalifa bin Salman Al
Khalifa at the Bahrain International Exhibition and Convention Centre on Tuesday 18
November 2014.
The five-day show featured high-end international brands, independent designers, retailers
and manufacturers from across the globe.
The 23rd exhibitions in this prestigious annual series ran until Saturday 22 November
2014 and welcome over 600 companies from 30 nations. On sale was the largest display of
finished jewellery, luxury timepieces, precious stones, antiques and objets d’art in the
Middle East.
Eminent Jewellery houses and watch manufacturers were regular participants, including
Audemars Piguet, Cartier, Chopard, De Beers, Graff Diamonds, Harry Winston, Hublot,
Patek Phillipe, Piaget and Van Cleef & Arpels amongst many others.
A strong Lebanese and GCC contingent drawn from the region’s most exclusive jewelers
complimented the line up.
Amongst them were Bahrain's leading jewelers – Bahrain Jewellery Centre, Asia Jewellers,
Al Mahmood Pearls and Al Zain – who brought together stunning collections of
international brands in boutique formats.

These well-known international brands were complemented by the creative gleam of
National pavilions from the leading Jewellery export countries of Brazil, Greece, Germany,
Hong Kong, India, Italy, Thailand and Turkey, Malaysia. Thailand and the refined sparkle of
the Middle East’s finest retailers and manufacturers whose exhibits range from incredible
finished Jewellery to luxury time pieces, to precious stones of every size, shape and cut.

INDIA PAVILION AT JEWELLERY ARABIA 2014
The Council organized joint participation for the 12th consecutive year at Jewellery Arabia
2014. The India Pavilion was organized in three locations; Hall No. 2 with 750 sq. mtrs;
Hall No.1 with 54 sqm and Main Entrance Hall with 126 sq. mtrs; occupied by 61
exhibitors who displayed precious metal Jewellery both plain and studded, loose
gemstones including diamonds, precious and semi-precious colored stones.
Spread over a significant 968 square metres of exhibition space, the Indian pavilion once
again showcased exquisite craftsmanship and jewellery collections comprising of high-end
diamond jewellery, gold and platinum jewellery, and fine jewellery. Also on display were
designer handmade jewellery, high-end diamond jewellery, bridal jewellery and exclusive
pieces. For the Middle East market, Indian participants focused on jewellery with colour
stones, sapphires, emeralds, rubies and solitaire diamonds.

OBJECTIVE:
1. Facilitate Indian exhibitors participating under India Pavilion
2. Promotion of Council and its activities with special emphasis on IIJS Signature 2015,
Mumbai and VOD 2015
3. Promoting the Councils activities
4. Arranging meetings with different agencies
5. Meeting the organizers and plan for next years show.

Council had one promotional booth at Hall No 2, stall no -1042 to facilitate the exhibitors
from where all the promotional materials were distributed to the visitors.
Following promotional measures were undertaken to promote the India Pavilion at
Jewellery Arabia 2014:
•Exhibitors’ directory giving details of the exhibitors of India Pavilion
•Promotional Bags
•Promotional Posters incorporating the Exhibitors name and the Booth Nos.
•Exclusive Design for India Pavilion
•Mass e-mailing to the trade buyers in UAE inviting to visit the India Pavilion.
•Sponsorship of India Banner above the India pavilion
•SMS Campaign - SMS were sent to all the visitors in Saudi Arabia, Qatar, Kuwait and
Bahrain (in Arabic) which loudly spoke about the mega scale of the pavilion and the
jewellery displayed.
•Model – A model with an Indian Attire wearing exhibitor’s jewellery moved around the
exhibition halls on all the days of the exhibition
•One Hostess/interpreter
•Press Kits

Meetings with His Excellency Mr. Mohan Kumar, The Ambassador of India to Bahrain

A meeting was held on 18th November, 2014 with His Excellency Mr. Mohan Kumar, The
Ambassador of India to Bahrain, who visited the India Pavilion immediately after the
inauguration and was happy to note that there were 61 exhibitors from India who
participated in this edition of the fair. Mr. Sridhar Iyengar, Director, International Events
received His Excellency and thereafter had a brief meeting wherein apart from other
matters, the present business scenario in Bahrain was discussed.

The second day of the show started at 4.00 PM. The number of visitors increased compared
to day 1 and apart from locals, visitors from neighboring states arrived. Most of the visitors
crowded the India Pavilion and exhibitors conveyed a positive feedback on the response
received.
Mr. Anil Sankhwal, Mr. Sridhar Iyengar and Mr. Pranabes Hazra met up with the organisers
Mr. Stephen Key. Mr. Ian Roberts, Mr. Fawzi and Ms. Susan Lee; to discuss about the show,
the India Pavillion location and other details,

Meeting With Mr. Marcus Chua, City Neon

The Secretariat Staff met up with Mr. Marcus Chua, City Neon to discuss about the stall
construction and logistics.
Meeting with Exhibitors:
The Council Secretariat had a meeting with all the Exhibitors participating under India
Pavillion for their feedback on the India Pavillion location, booth construction, visitor
footfall. Most of the exhibitors expressed positive response for the show.

Majority of the exhibitors made good business. The exhibitors felt that the continuous
presence at the show was the factor of paramount importance. Most of the visitors
crowded the India Pavilion and Hong Kong pavilion and it is reported that most of the
Indian jewelers had brisk business. Some of the jewelers were of the view that the number
of visitors that they have witnessed in the two days exceeded their expectation against the
backdrop of election in Bahrain.
During the Exhibitions, the numbers of visitors were reported to be more than that of last
year. The exhibitors who were little apprehensive initially regained confidence seeing the
turnout and were pretty hopeful to do more business as most of the stalls were found to be
busy. On the other hand, the exhibitors were found to be quite satisfied with the
arrangements made by GJEPC and were found to be quite happy to come and participate at
the Jewellery Arabia 2015.
The weekend observed moderate visitor footfall and there were business in the Indian
pavilion as reported.
On 22nd November, 2014, the show started at 12.00 PM and was scheduled to be for
women till 2.00 PM. It was observed that there were good numbers of visitors in the
morning session that too mostly in the India and Hongkong pavilions. It was expected that
due to anticipated unrest, the majority of buyers from Saudi Arabia and Qatar would be
moderate. Though the show was to commence again at 4 pm onwards, but due to election
in Bahrain visitors came after casting their vote. It was observed that the visitors continued
to do business during the day which peaked after 6.00 pm. Exhibitors were delighted to see
the swelling in number of visitors and were found to be engaged throughout the day and
had good business.
Mr. Pranabes Hazra, Manager Exhibitions collected the feedback form from the exhibitors
and majority of them expressed interest to participate in the next year show with few
inputs on possible improvements.
The show ended on a good note .
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