Report on Vicenza Spring, May 10-13, 2014
Background
Vicenzaoro Spring 2014 celebrated the coming together of tradition and innovation in the
world of jewellery creativity and production of fashion accessories. This May edition is said
to have opened a window onto the cross-fertilization of creative trends of jewellery and
fashion world with 1400 exhibiting brands from main Italian gold districts and over 30
countries participating. The main theme of the show being “Jewellery’s New Frontiers” that
highlights the pioneering spirit to explore new sector boundaries and values of jewellery;
that offer services and solutions, so that the very best of Made in Italy could compete
internationally. The show is claimed to provide a pre-view of the Vicenzaoro –The Boutique
show layout that the organizers would introduce in January 2015, which would offer
companies and buyers a unique, interactive experience, based on creation of homogeneous
exhibitor communities, ably supported by multi media dimensions. It is said that this
project is the result of a study of new jewellery production and distribution scenario which
is developed to withstand strong global competition. Moreover, with a view to cross
fertilize , the first edition of ORIGIN PASSION AND BELIEFS has been introduced as a
prelude to Vicenza Spring, brought together 60 companies representing very best of Made
in Italy craftsmanship and 100 independent stylists selected from 38 countries as well as
150 qualified buyers from fashion accessories.
India Pavilion – First Day 10th May,2014.
All the promotional materials were in place and the two Rotoglows in the main entrance
were quite visible. Upon our invitation to the CGI, Mr. Manish Prabhat, Consul General
visited the show the very first day and interacted with almost all the exhibitors under the
Indian Pavilion. Few of them had set appointments with their buyer’s apriority. The CGI
was escorted by Mr.S.Rajguru , Mr.Pranabes Hazra and the local coordinator Mr. Bittal
Maheshwari.

Later in the evening, Mr.Manish Prabhat, CG, attended the Spring edition of the jewellery
show party, upon invitation from Fiera Di Vicenza. Mr.S.Rajguru introduced him to Mr.
Matteo Marzotto, President, Fierra di Vicenza, Mr. Moti Besser, MD, Israel Diamond
Exchange & Mr. Corrado Facco, DG, Fierra Di Vicenza. Before the interaction, the CG was
adequately briefed at Milan on 9th May in his office about the ongoing dialogue between
GJEPC and DMCC over Fierra Di Vicenza, Italy’s participation in the GGJF at Dubai in terms
of country pavilion and about the Indian jewellery industry in general. There was a meeting
between Fierra di Vicenza and Dubai World Trade on Monday the 12th May, 2014 at 11.0
am wherein GJEPC officials were present.

HIGHLIGHTS OF INDIA PAVILION AT VICENZAORO SPRING 2014
The organizers had allotted 208.84 sqm’s of space under India Pavilion. It may be noted
that India Pavilion is spread across three halls ie., Pav.2.1, 2.2 and 4 as per the given below
list of exhibitors:
List of exhibitors under India Pavilion
Sr
No

Name of the exhibitor

Pavilion &
Stall No.

Area
(sq.mts)

PAV.3
1

Ariha Diamond Jewellery Pvt Ltd.

2049

16.00

2

Asian Star Jewels - Passion Jewels

2198

14.40

3

Core Jewellery Pvt. Ltd.

2048

16.00

4

Glorious Jewellery(I) Pvt. Ltd.

2011

13.20

2002

16.20

5

Mohit Diamonds Pvt. Ltd.

(Jewellery Division)
6

Noorsons Intl Pvt Ltd

2034

10.64

7

Pietre Del Mondo

2010B

16.00

8

Sunjewels International Ltd.

2012

16.00

9

Vama Creations Pvt. Ltd.

2113A

20.00

The Gem & Jewellery Export
Promotion Council

10

2034A

PAV.4
1

Gemco Designs

1515

14.40

2

UNI DESIGN JEWELLERY PVT.
LTD

1516

14.40

332

16.00

PAV 2.3
1

Takat Gems India
PAV 2.1

1

Hari Krishna Exports Pvt. Ltd.

123

15.60

2

Chauhan Enterprises

165

10.00

GRAND TOTAL

208.84

Second Day 11TH May,2014.
The second day of the show started at 9.30 AM . The visitor footfall was far greater than the
first day and the composition of the visitors were mostly locals from Italy, it being a
Sunday. Most of the Indian jewelers had brisk business. The exhibitors had been extended
all support and facilities to conduct business smoothly.
Mr. Shantanu Rajguru and Mr. Pranabes Hazra met Mr. Ahmed Bin Sulayem, Executive
Chairman, DMCC as well as Mr. Franco Bossonni, Director, DMCC for more than half an hour
to discuss about the meeting on 12th May, 2014 at 11.0 am, coupled with the press
conference organized by Fiera di Vicenza and DWTC. Mr. Sulayem said that so far the
outlook and the general sentiment seemed to be quite positive after he met Mr. Facco
Corrado personally. He wants to wait and see the picture that would emerge clear after
signing of the agreement between Fierra Di Vicenza and the Dubai World Trade Centre the
following day .

Third Day 12th May , 2014.
The footfall was slightly less as compared to the first 2 days; the visitors on the 3rd day
were mostly locals.

In a meeting with the fair organizers on 12th May, 2014, in the presence of Mr. Giuseppe,
Sales Director, Ms. Ombretta, Sales Manager, Mr. S. Rajguru, Mr. Bittal Maheswari, Mr.
Pranabes Hazra , it was informed that for Vicenzaoro Winter starting from 23rd -28th
January, 2015, & Vicenzaoro Fall from 5th -9th September, 2015,the format has been
changed to give the fair a facelift with Boutique stalls such as Smart Solutions @Euro
200/stall & Elegance Solution @Euro 260/stall of 14.4 sq.mtrs. All international pavilions
would be in Hall 3, where Hongkong, India, Turkey, Spain and Thailand and the likes would
be there. They indicated that India Pavilion would be next to Hongkong presumably at a
good location and the total area offered would be 259.20 sq.mtr. The Council discussed the
option of allocating India Pavilion in a way such that the stalls are facing each other which
would offer GJEPC a chance of branding the India Pavilion appropriately. In other words a
person walking into the India Pavilion row would see exhibitors on either side instead of

back to back arrangements. They show officials mentioned that they would speak with the
competent authority on the same.
In the morning before the Press conference, Mr. S. Rajguru met Mr. Ahmed Bin Sulayem,
Mr. Franco Bossini as well as Mr. Matteo Marzotto along-with Mr. Facco Corrado. The
meeting primarily hovered around signing of the agreement between Vicenza and DWTC.
They had a dinner meeting on 12th May, 2014 at Hotel Michaelangelo where they discussed
about various shows including GJEPC shows. The position taken by DWTC was that they
encourage all countries to come together, may that be Italy to participate in GGJF show
Dubai or GJEPC for the new found VicenzaOro ,Dubai show. Now, GJEPC has to sit with
Fierra Di Vicenza to work out the modalities as informed by Mr. Franco Bosini. Principally,
there is no problem as such and both sides including Mr. Facco looked quite positive.
Later in the day, in the press conference, the MOU was signed between Fierra Di Vicenza &
DWTC giving birth to a new company DV Gobal link. The name of the show was christened
as Vicenzaoro Dubai which is scheduled to take place from 23rd- 26th April, 2015. The show
will be managed by Fierra Di Vicenza.
Fourth Day 13th May, 2014
The last day saw the exhibitors readying to conclude dealings that were pending in the last
phase. The exhibitors were informed about the two types of stalls on display (Smart &
Elegant) at the entrance so that after coming back to India, it becomes easier for them to
visualize what they would get in the Vicenza Winter edition which would enable them to
choose.

Promotional Activities Done by GJEPC at Vicenza Spring Show:
The organizers have allotted 208.84 sqm of space under India Pavilion. It may be noted that
India Pavilion is spread across three hall ie., Pav.2.1, 2.2 and 4. GJEPC had hired a hostess
for distributing exhibitor catalogues of India pavilion amongst the visitors of the show. The
hostess, distributed catalogues from GJEPC promotional booth no. 2034 A in Pav 3 as well
as assisted exhibitors of India pavilion in terms of on spot requirements.
Exhibitors Feedback:
Exhibitors under India Pavilion were located at the back side of the Convention Hall
limiting them with the exposure to attract foot fall. Going by the experience of previous
years of some of the exhibitors, the Spring show already witnessed less visitors and the
location of India Pavilion at the end of Hall had hit hard with very few visitors having come
to visit. It was their sincere request to provide a better location for the next September
show.

Loose stone and Diamond Jewellery exhibitors located at Mezzanine Pav 4 and
Pav 2.3 under India Pavilion received least foot fall due to remote and odd location of the
pavilion.
Observations & Recommendations:
Council should have one India Pavilion especially for colour stone and loose diamonds inorder to attract more visitors. Also, it is highly recommended to increase strength of India
Pavilion by having more participants of loose diamonds to compete with the Hong Kong
Pavilion having more exhibitors.
Good opportunity was clearly visible at jewellery section and it is highly recommended to
expand coloured gemstone pavilion at next Show with better locations.
With increase in participants at India Pavilion, more promotional branding would be
required so that visitors can be routed to India Pavilion.

